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This paper puts forward the design of the management system of large chain
supermarket by using advanced programming language technology and database
technology. In the daily business of large supermarket chains, the data is often met
with a large amount of customer information and market information. If the previous
management methods, not only spend a lot of time and energy, and the efficiency is
not high, but also often a variety of errors, resulting in a certain loss. So if a modern,
automated customer relationship management system to achieve the control of
information management, will greatly reduce the workload of the staff, but also
improve the efficiency of the work. In particular, the system has a friendly user
interface, simple and quick operation, a reasonable database system, will greatly
promote the modernization of large-scale supermarket chain.
According to the development process of information management system,
firstly, according to the functional and non functional requirements of the system, the
system uses the J2EE framework, using Myeclipse2015 development tools and B/S
three tier architecture development. The system mainly includes marketing
management, customer management, service management, statistical reports, basic
data and rights management and other functions. This paper first introduces the
system development background and research status at home and abroad, mainly
introduces the system development process, the system needs analysis, each module
design, database design and other parts are analyzed and discussed in detail, finally
focuses on the realization of the interface and related code of the main function
module of the system, and the problems and shortcomings there system is
summarized.
After a period of testing, the effectiveness of the system is verified. In the system
design, the system can be improved by extending the hardware resources, which can
improve the performance of the system. After the system has been running, it greatly
improves the efficiency of the supermarket to the customer management..
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